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frolic in France and roam in Rome one
must consider where to shop, which
museums to visit and where the best
bistros for begging are.

Especially if you are only two feet tall with fur,
paws and tail, like Betty and Rita.

The two lovable canines’ European adventures
have been captured in black and white for two
books: 1999’s “Betty and Rita Go To Paris” and this
year’s “Betty and Rita: The Dolce Vita,” both created
by Boston-based husband-and-wife team Michael
Malyszko and Judith E. Hughes.

Malyszko, a commercial photographer, snapped
the photographs, and Hughes, a writer, created the
poetic verse which accompanies the tale. The
books, which measure 6-by-8-inches, have won the
hearts of both dog lovers and travelers, Fran-
cophiles and Italophiles.

“We originally though the first book would be a
book for kids,” Malyszko said via telephone from
his Boston home. “We thought it was a great way
for yuppie parents to show their kids Paris.”

But to many readers, the book and its new sequel
are about so much more.

One Birmingham, Ala., fan visiting Web book-
store Amazon.com said the tome “should be en-
joyed by anyone who understands the mind of a
dog or who has been to Paris. It will be especially
pleasing to those who appreciate both.” Another
wrote “the dogs on their own are adorable, the
words on their own are wonderful, the sights of
Paris are beautiful — but put them all together in
this lovely book and you get the dreamy package.”

The original appeal is the canine attraction, of
course. Betty, a mix of Labrador Retriever and
Golden Retriever, and Rita, a mix of Labrador Re-
triever and Pit Bull, came to Malyszko and Hughes
at different times — but the pair are just different
versions of each other, one golden and one black. In

the afterword to the “Paris” book, Hughes writes
“To know them and see them wrapped around one
another in sleep is to understand more deeply the
yin and yang of life.”

“They were fast friends and hung out together all
the time,” Malyszko said.

And they became savvy superstar travelers who
enjoyed the sweet life.

Malyszko and Hughes longed to spend a year of
their life living in Paris and were able to do so in
1996. And Malyszko dreamt up the best activity for
their French adventure.

“Four months before we left I said to my wife,
‘Let’s take photos of the dogs and write a book
about it, and then we’ll do the sequel in Rome,” he
said.

The couple, along with their now 14-year-old
daughter Maeve, spent the first 10 months just en-
joying the city. But then it was time to get to work.
For two months, the couple took their dogs and
camera all over the City of Lights. The canines were
encouraged to act like tourists, and explored the
city on paw, taking in its delights.

Betty and Rita were right at home in Paris. After
all, 200,000 pampered pooches can go just about
anywhere in the French capital, from parks to the
finest restaurants.

“People are nuts about dogs in Paris,” Malyszko
said.

And in the photographs, the dogs appear to love
Paris, tromping through the streets as though they
owned them. The hounds visited the famed under-
ground subway, le Métro; the Louvre; the Notre-
Dame cathedral; the river Seine; the artist’s hangout
Montmartre, and enough cafes, parks and fountains
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Our notions of Britain are swathed in Gainsborough chif-

fon.

They are animated by a Benjamin Britten soundtrack
narrated by Maggie Smith. If our images of England look a bit
like a back lot on a Merchant-Ivory production, that is due in
no small part to this country’s vestigial attachment to the
Mother Land. Americans have been bathing in the refracted
glow of England’s rustic elegance, not only in art, but in litera-
ture and architecture, for centuries. As Henry Steele Com-
manger once remarked, “it was in the approximation to or de-
parture from things British that the Americans discovered
their character.”

The images we have of Britain have been shaped in no small
part by those who collected its art. A stunning new exhibit at
the Yale Center for British Art, “Great British Paintings from
American Collections: Holbein to Hockney” reminds us of how
much of art is propaganda, not just by those who create it, but
by those who purchase it. It is no coincidence that most of the
wealthy Protestant patrons who purchased British art did so in
a period of huge Catholic and Jewish immigration to the Unit-
ed States. As curator Malcolm Warner writes, “One of the
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of us.

Thomas Gainsborough’s
‘Mrs. Philip Thicknesse’

But the dream merchants of Los
Angeles and New York are running
helter-skelter — canceling, postpon-
ing, rewriting, reshooting and rethink-
ing. Everyday the news wires and
newspapers have a dozen stories

Big changes that
showbiz must make

After the terrorist attacks,
it’s no longer business as usual

at now, Hollywood?
Ever since Black Tuesday, showbiz has been
S

truggling with the question, “What will audiences

accept now, after they've gone though the terrorist attacks
on New York and Washington?” How
much violence, how much terrorism,
what kind of humor, what kind of ro-
mance, what kind of sex will they pay
money for?

No one knows, especially since the AN R
horror and shock of Sept. 11 res-
onates and wears differently on each
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